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organizational 
values

values commitment

Tested with 4,000 stakeholders

Also …
� Focus groups
� Communications materials audit
� External awareness market research
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In different languages …
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In different layouts …
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In different colours …
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For IB World Schools …
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Bill Farmer
Creative director, Hutt River Ltd

Video clip
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Video clip



High quality materials …
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… but no consistency.… but no consistency.… but no consistency.… but no consistency.



Quality and consistency, with diversity
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Emphasising our values

“The learner profile is the IB 
mission statement in action”

IB learners strive to be:

� Inquirers
� Knowledgeable
� Thinkers
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� Communicators
� Principled
� Open-minded
� Caring
� Risk-takers
� Balanced
� Reflective



.
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Clear messages

� What can I be? – helps our 
ambassadors (you and me!) 
to explain the IB in clear and 
consistent terms.
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consistent terms.

“High quality education 
for a better world”

“Three programmes for a 
worldwide community of 
schools”



International + Baccalaureate
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A change in emphasis

“A Swiss foundation with 
offices in 12 countries that 

IBO talking …

“Challenging educational 
programmes for a 

IB talking …
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is a recognized leader in 
the field of international 
education, delivering 
programmes through 
authorized schools in over 
120 countries”

programmes for a 
worldwide community of 
schools ... creating a 
better world”
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A new IB brochure
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Flyers for all three programmes
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An updated look online
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Gifts, merchandise and promotional items
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Available at http://store.ibo.org
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Jeffrey Beard
Director general

Video clip
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Video clip



Support for IB World Schools 

New policy

“We want IB World 
Schools to be part of 
the IB identity”
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the IB identity”



Support for IB World Schools

For IB World Schools 

Available in November
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Add the video to your website
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